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Fairmont Miramar Hotel & Bungalows ll IIIII

Santa Monica PDF e-brochure.

\‘ ‘ VIEW ACTUAL BROCHURE >

GUESTROOMS AND SUITES o E - - e " s W,

Uniquely styled ty 1.4 bued desne
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AMENITIES AND SERVICES €
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ADDITIONAL PDF E-BROCHURE SAMPLES

Easily distribute customized information on multiple pages in a fun, interactive
format. Target individual clients or groups of any size with content intended
specifically for them. It's leaps beyond just saving your print brochure as a PDF.

FEATURES

- interactive navigation via menus and buttons
- structured as a brochure for easy printing
- compatible with virtually all platforms and devices

- . ) Fai t Hotels & Resorts West Fai t San Franci
- can be distributed as an e-mail attachment or downloaded from a link airmont Hotets & Resorts Wes airmont San Francisco
o ) ) Coast Collection Presenting Newly Renovated
- can be stored on a recipient’'s computer or device as a file Guestrooms and Suites
. VIEW ACTUAL BROCHURE >
- paperless and eco-friendly ‘ VIEW ACTUAL BROCHURE >
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ANIMATED E-GREETING CARDS & INVITATIONS o e

Send your holiday greetings with
extra flair while maintaining your
brand and using actual property
or event images. Make your
e-invitations come alive with sound
and movement. Animated e-cards
are a low-cost, high-impact tool
that is sure to capture attention.

FEATURES A FEW SAMPLES OF OUR'A RDS

- property and brand specific The Fairmont Scottsdale ontiSan Francisco se ‘ Four Seasons Los Angeles

- h Princess Holiday Card 2014 oliday Card 2013 Holiday Card 2011
- entertaining and impactful - y
=

- no postage or printing costs a ¥ L - | DO

- paperless and eco-friendly

The Fairmont Rocky Mountain The Fairmont San Francisco The Fairmont San Jose The Fairmont Newport Beach
Not jUSt for hOllday greeti ngS Region Holiday Card 2011 Wedding Catering Promo Card Event Promo Card Event Promo Card

these e-cards work great a@s
invitations to events or special
Q offer announcements!

EMBEDDED
SOUNDTRACK
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ANIMATED E-BROCHURES . decnee

ADDITIONAL ANIMATED E-BROCHURE SAMPLES

Pacific Rim The Fairmont Four Seasons Miami The Westin San Francisco

Vancouver i
Scottsdale Princess VIEW > VIEW >
VIEW > VIEW >

Fairmont

Palazzo Tornabuoni Florence, Italy |viEw >

Present your message through a visual story. Give your viewer an almost
theatrical experience with zooming, panning, image transitions, moving text and
synchronized music. Interactive only to a degree, an animated e-brochure is
intended to present information in an engineered sequence to maximize impact.

FEATURES

- ideal for presenting imagery in a dynamic and entertaining way
- visual emphasis on key messages through text animation
- music to underscore emotional impact

- optional interactive timeline and play/pause buttons*

- possibility to embed video

a less interac

SO0N as one «
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Make a statement with the ultimate in visual and tactile experience.

Using only the finest materials and exquisite craftsmanship, these hard
cover pieces communicate quality on multiple levels - both consciously
and unconsciously.

- offers a tangible experience when actual product or property
may not be showcased in real life

- feels substantial and exclusive
- communicates high level of quality through materials used

- less likely to be misplaced or thrown away

Presentation of an upscale residence at the
Presidio Terrace in San Francisco

Four Seasons Private Residences

Presentation of an upscale residence at Pacific St. in San Francisco Los Angeles at Beverly Hills book
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E-MAIL SIGNATURES AND BANNERS e

It's nothing new and ground breaking, still, wed like everyone to
know that we're capable and quite effective at creating these -
be it a footer in your e-mail signature or an online banner ad.

Most corporate websites these days are difficult to utilize for posting short term information about
specific events or deals. When your promotion needs website support, it has become much
more practical to create a temporary microsite with it's own unique URL and event/offer/season-
specific information. Though typically used for holiday festivities, these microsites are a great tool

when promoting other special events, campaigns, offers, etc

A— A

Fairmont San Jose
Holiday Website

VIEW >
k MY iagive Four Seasens

A8our Home in Sestte.

—
CONTEMPORARY AND INSPIRED;
!

PLRIENGE UR NEWLY RENCVATED FO

ey Jqo[ ic[ags 2014

Oivistmas NewYea's  EverisCalondar  Contact

Foun SEAsoNS
Puna Rasncrs

HOTTEST Pool Party

Fairmont San Francisco E-BLASTS

- easy, inexpensive process to create and periodically update Holiday Website
- no lengthy approvals to get new information posted Though it's become continuously more difficult to circumnavigate
) o ) various spam filters, e-blasts are still the premier vehicle for
- promotion-specific look & unique URL ‘ ‘ X .
instantly addressing a huge, yet targeted audience at minimal cost.

- optional event registration and reservation features
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PRINT COLLATERAL
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Despite recent advances in electronic
communication, beautiful, printed
presentations remain a staple of
most marketing portfolios. Brochures,
pamphlets, booklets, rack cards.. no
digital media can quite replace the
feeling of fine paper between one’s
fingers or the earthy quality of images
printed on matte, recycled stock.

Print design and production has been
our focus for years and we believe
we're good at it.
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M EN US AND DIREB I URIES MARKETING LUXURY PROPERTIES AND EXPERIENCES SINCE 2001

Tailoring your services offer to a
specific niche or a season is a
necessity in today’s market. When

it comes to finding new, creative
ways of presenting information to

a particular audience, or simply
arranging menu items in a traditional
format, we have been the agency

of choice for a host of five-star
properties. Our expertise includes:

Rosewood

Las Ventanas Al Paraiso
Wedding, Catering and
Romance Guides

restaurant menus

- spa services menus
romantic menus

- activity guides

- catering and special event menus

Four Seasons Hotel
- Wedding guides Four Seasons Hotel Silicon Valley Event Menu Los Angeles Spa Menu

Four Seasons Resort
Bora Bora
Activities Guide

- guest service directories

Suirmont
Four Seasons Resort
The Fairmont San Francisco Bora Bora Four Seasons Hotel Silicon Valley Spa Menu
Wedding Guide Romance Menu
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Oasis Urbano 2 s ’ EXPECT THE UNEXPECTED.

Tiendas de Lujo

Match the style of your

corporate office’s ad campaign

or generate an original one

that complies with your brand

standards. In either case,

we have the creativity and

skills necessary to guarantee

a successful outcome at a

reasonable cost. T sy ¢ Bicowe A Foun Seasons Baioe.

Una experiencia inolvidable en Miami

&,

FouR SEAsoxs HoTEL

FOUR SEASONS HOTEL

e

FOUR SEASONS HOTEL wrswonn |
(415) 6333000 w

Uncorked '
F(idOyS : . e e

there are ALWAYS
disonwris o be made

DOWN ABOUT YOUR WRINKLES?
..WE CAN HELP

NoMI|KITCHEN LOUNGE | GARDEN [$PA

Cellular Intelligence® Luxury MedSpa: - e, s 60611 Tinsmone + 2 e +

or i M Brcithwate. &

CLLL, AT INTE_L “3ENCT

QUATTRO
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For most jolbs we do not require a design brief. One of our

major strengths has been the ability to work intuitively with

our clients to help clarify their vision and identify objectives.
Give us a few rough outlines and wel'll take it from there.

Frequently, we don't even have any text to work with and just
‘greek in” the entire layout. A copywriter then uses it to tailor
content to its exact parameters

If you've been playing with an idea for a new marketing piece
or are looking to upgrade an existing one, give us a call or
drop us a line. We'll help you push the process along.

Thank youl!

Pavel Bosak OWNER, CREATIVE DIRECTOR
415.626.0912
pavel@allelementsdesign.com
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